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TO OUR STAKEHOLDERS,
We are delighted to present the first Sustaina-
bility Report from the LOGO tape group, which 
details our social and environmental impact 
for the year 2021; as well as our sustainabili-
ty plan, in numbers and facts. The content de-
scribed here covers all interests, starting with 
those related to the production and consump-
tion of plastics, allowing a comprehensive un-
derstaning of our contribution to solving global 
sustainability challenges. This report is inten-
ded to serve as a reliable source of information. 

For many years our company approach has 
been to prioritise sustainability and measure 
success by our ecological and social impact. We 
strive to continuously improve both indicators 
of success. To achieve this, we have made sus-
tainability a key element of our new business 
strategy. This includes not only the responsi-
ble use of natural resources, but also the re-
gular incorporation of environmentally friendly 
methods into our production and processes.
We always prioritise the future needs of our 
customers, by providing innovative solutions, 
that improve their operations and products. 
The LOGO tape group has always focused on 

providing helpful, customised solutions based 
on the demands of our customers. Hence the 
importance of innovation and providing sustai-
nable packaging to our clients, with a focus on 
the three R’s: Reduction, reuse, and recycling of 
the raw materials that constitute the product. 

Simultaneously, we are stepping up our ef-
forts to safeguard the climate and ecology 
via decreasing our company ecological foot-
print and actively contributing to the addres-
sing of global issues such as resource shor-
tages, climate change, and waste creation. 

2020 marked a significant milestone for the 
LOGO tape group in its efforts to becom a gree-
ner company - through the launch of the LOGO 
tape GREEN SERIES, the sustainable assortment 
of our portfolio. 



Despite the challenges presented by the 
spread of the Covid-19 pandemic and thanks 
to the commitment of our employees, 2021 
was a positive, transformative and signifi-
cant year for the LOGO tape group. Our pro-
duction saw no decrease in activity, ensuring 
continuity of supplies for our customers and 
enabled us to constantly invest in sustaina-
ble innovation, developing new solutions ca-
pable of anticipating future market needs.
On behalf of the Management Board, we would 
like to take this opportunity to express our gra-
titude for your efforts.

Some of the decisions we make as a business 
have a worldwide influence. Therefore, it is 
important to align our company actions with 
comprehensive, sustainable guidelines. At the 
LOGO tape group we are particularly commit-
ted to the sustainable goals for Sustainable De-
velopment from the United Nations in its 2030 
Agenda. 

In addition to meeting existing regulatory stan-
dards, we look forward to publishing an annual 
Sustainability Report to review the LOGO tape 

groups position and how it intends to improve 
focused initiatives and comprehensive repor-
ting. We will use this great outcome as a basis 
of motivation to continue our efforts and im-
plement focused steps to improve our perfor-
mance in this critical area. Sustainability is and 
will continue to be an important, future-orien-
ted focus for the LOGO tape group, influencing 
all of our decisions and actions.

The LOGO tape group is pleased to have been 
awarded the Ecovadis silver medal - a sustaina-
bility rating in this initial rating is higher than 
the industry norm. 

In our most recent sustainability report, you 
can see how far we have come. We hope you 
find it enjoyable to read.

Sincerely

Dr. Ulrich Wesselmann 
and Leander Messerschmidt Lühr

CEO & Managing Director



This report is a representative sample of 

the current projects that are being imple-

mented by the LOGO tape group. 

Herewith we inform our stakeholders and 

the general public about our global com-

mitment; as well as the environmental, 

economic and social effect of our busi-

ness activities for the year 2021. The es-

sential topics relevant for this, are: The 

prevention of anticompetitive practices, 

occupational safety, climate protection, 

CO2 emissions, human rights in the sup-

ply chain and product safety. The next 

pages of our sustainability report are or-

ganised into important concerns for the 

organisation and its stakeholders, as it 

summarises our management approach, 

key measures, results, and key figures in 

five fields: 

COMPLIANCE
Defined as our ability to implement rules 

and processes that ensure an ethical busi-

ness conduct, respect for human rights 

and environmental stewardship across 

the supply chain.

EMPLOYEES
Defined as the set of actions made to sa-

feguard our employees‘ health and safety 

in the workplace, whilst also encouraging 

their well-being and professional develop-

ment.

ENVIRONMENT
Defined not just by the production equip-

ment, but also by a set of practices, ai-

med at reducing pressure on natural re-

sources, that allay climate change effects 

through special initiatives.

PRODUCT RESPONSIBILITY
Defined as a series of actions and initiati-

ves providing high-value packaging to our 

clients, considering not just the social ef-

fect the product could have, but also the 

environmental impact caused throughout 

the product life cycle.

SOCIAL COMMITMENT AND 
INVOLVEMENT
Defined as the set of iniatives made to 

protect and invest in the wellbeing of our 

community.

This online report is available in English at 

https://www.logotape-group.de/en/

ABOUT THIS REPORT
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ABOUT US

WHO WE ARE



OUR HISTORY
What began as a management buyout 

from tesa AG, is now a group of compa-

nies working nationally and international-

ly for numerous customers.

The LOGO tape group is managed by Dr. 

Ulrich Wesselmann as the CEO and Lean-

der Messerschmidt-Lühr as the Managing 

Director. In the course of its 24-year his-

tory, this group has been creating indivi-

dual solutions in the field of multi-layer 

films, printed adhesive technology and 

packaging material. The Company opera-

tes across three production sites in Ger-

many, one in Poland and one in Lithuania. 

The main industries the LOGO tape group 

serves are: Industrial, food & beverage, 

tobacco, automotive, point of purchase, 

healthcare, transport and logistics.

As a result of the know-how and expe-

rience acquired in the field of adhesives 

from tesa AG, LOGO tape was born in 

the 1990s as a manufacturer of printed 

adhesive tapes. In 1998, the opportu-

nity arose for Dr. Ulrich Wesselman, to 

make a management buy-out of the tesa 

plant in Harrislee, Germany, making from 

this opportunity a succesful partnership 

between LOGO tape and tesa.  In fact, 

this is still part of LOGO tape groups 

strength today; which production takes 

place in-house and its best products 

are exported from Germa

ny to the rest of the world.

Last year, the LOGO tape group achieved 

a nominal turnover of €38 million. As for 

our corporate profitability, the operating 

result of the EBITDA resulted in €2,4 mil-

lion.
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The LOGO tape group is comprised by the following companies: 

•	 LOGO tape Vertrieb GmbH  | Headquarters At the LOGO tape 
plant in northern Germany, the company produces and prints self-
adhesive tape and carry handles. 

•	 MULTIFLEX folien GmbH & Co. KG | At the production centre in 
Flensburg, Germany; the company produces and develops multi-
layer, co-extruded barrier films of the highest quality for the food 
& beverage and automotive industries.

•	 Scharnau City Shop GmbH | Supplier for special tapes in Kreuz-
berg, Berlin. 

•	 mapack Packmittel GmbH | At the production centre in Mann-
heim, Germany; the company produces and prints packaging tape 
and water activated tape (WAT). 

•	 fl:pack GmbH | Supplier for packaging materials in northern Ger-
many 

•	 LOGO tape Ltd | West Midlands, England

•	 UAB Logo tape Baltic | Kaunas, Lithuania

•	 LOGO tape SP.z.o.o | Pawlowko,  Poland 

•	 Logo tape Ges.m.b.H | Vienna, Austria

•	 Logo tape S.a.r.l. | Illkirch, France

THE LOGO tape group
9



COMPANY CULTURE OUR MISSION 
STATEMENT
To create innovative, customised ad-
hesive solutions that improve the day-
to-day for our customers in the various 
aspects of life.

OUR VISION 
Our vision is to make our customers‘ lives easier through customised solutions. Fur-
ther technical developments and increasing customer requirements characterises our 
markets. We accept this challenge and, with our experience and expertise, always stri-
ve to offer our customers the best possible offer. We see ourselves as pioneers and 
lateral thinkers, and by conviction we are breaking new ground to develop optimal 
solutions. In order to build upon our competitive advantages, we focus on our values:

INTEGRITY
Ethical and responsible behaviour is the 
foundation of our corporate culture. Our 
integrity only allows business operations 
and actions that are consistent with our 
values, which our partner companies such 
as tesa®, IPG and 3M have been benefit-
ting from for a long time. The LOGO tape 
group is a company that you can trust.

QUALITY
Whether established or new products - the 
LOGO tape group is known for high-quali-
ty products that deliver what they promise.
Consistent corporation-wide quali-
ty management enables the develop-
ment, processing and handling of our 
products to the highest of standards.

FLEXIBILITY
As a decentralised group of companies, we 
can implement the requirements of our cus-
tomers and partners, and react flexibly to 
demanding and special requests. We always 
find the right solution for every challenge.

OUR VALUES
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INNOVATION
Our innovations are based on sound scien-
tific know-how that has been developed 
across companies.
With our innovative solutions we respond 
to the global challenges of the adhesive and 
packaging industries. The know-how and 
skills of our employees is our most valuable 
resource. We invest continuously in R&D 
projects focusing on innovative solutions 
that create added value for our customers 
and society.

PARTNERSHIP 
SOLUTIONS
Cooperatively and on equal terms, we 
grow in tasks and challenges. We cultivate 
all our business relationships as long-term 
partnerships based on fairness, trust and 
reliability. Identifying, understanding and 
fulfilling the needs and expectations of our 
customers is what determines our actions.

ENVIRONMENT
As a specialised company in the production 
of co-extruded multi-layer films and the 
self adhesive tape industry, the LOGO tape 
groups mission is not only based on the 
manufacturing of innovative product soluti-
ons, but is also committed to meeting strict 
quality requirements by taking responsibi-
lity for our environment and therefore, our 
people. 



SALES OFFICES 

PRODUCTION

The LOGO tape product sites and sales offices are located 

all over Europe: 

•	 Logo tape Ltd | West Midlands, England

•	 UAB Logo tape Baltic | Kaunas, Lithuania

•	 LOGO tape Vertrieb GmbH | Harrislee, Germany

•	 MULTIFLEX Folien GmbH & Co. KG |Flensburg, Germany

•	 fl:pack GmbH | Harrislee, Germany

•	 Scharnau City Shop GmbH  | Kreuzberg, Germany

•	 Mapack Packmittel GmbH| Mannheim, Germany

•	 LOGO tape SP.z.o.o | Pawlowko,  Poland 

•	 Logo tape Ges.m.b.H | Vienna, Austria

•	 Logo tape S.a.r.l. | Illkirch, France

COMPANY PROFILE

OUR LOCATIONS



OUR BUSINESS MODEL
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The LOGO tape group is a 
European-company with a fo-
cus on the European market. 
 
Our brand philosophy pillars 
are reliable quality, outstan-
ding service, a high innovation 
capacity, and the application 
of top technology. Through 
the lucrative selling of mea-
ningful and sustainable soluti-
ons, we aim to increase the va-
lue of the LOGO tape group in 
the interests of our workforce 
customers, and shareholders.

OUR VALUE 
PROPOSITION

Is the capacity of crea-
ting innovative, sustaina-
ble and customized solu-
tions for our customers. 

OUR STRATEGY

We aim to provide innovative 
and sustainable  solutions in 
the adhesive technology field 
that evolve with consumer 

needs. 

OUR VALUE 
CREATION MODEL

Our long-term wealth crea-
tion strategy is built on a ba-
lanced approach to sustai-
nable innovation, as well as 
increased capital efficiency. 
We add value to our com-
pany by doing the following:

•	 Continuous innovation
•	 Research and Develop-

ment activities
•	 Enhancing operational 
      effectiveness.



CODE OF CONDUCT
As our company continues to expand glo-
bally, it is essential to implement and com-
ply with the rules of conduct on a global 
scale.

The LOGO tape group works in the highest 
regard for the ethical ideals it advocates 
and it communicates these values to all 
employees and those who engage with it. 
In addition to its communication and dis-
tribution, the firm expects all collaborators, 
administrators, workers, and third parties 
to respect the rules outlined in its Code 
of Conduct, which serves as the primary 
source of information on workplace stan-
dards.

By implementing a compliance-specific fra-
mework, rules are clearly and transparently 
defined. To fulfil our responsibilities, and 
address the following three core topics im-
plemented into formal policies and measu-
res.
 

•	 Prevention of anti-competitive practices
•	 Corruption Prevention
•	 Data Protection

The LOGO tape group Code of Conduct 
helps employees and its subsidiaries adhe-
re to our key principles and values in our 
day-to-day operations, tailoring their beha-
viour towards them, and therefore  sharing 
them with others.

We see the definition and implementation 
of our Code of Conduct as part of our soci-
ally and ecologically responsible corporate 
governance and as an opportunity for us 
to support the sustainable development of 
society in the long term. Therefore, it is im-
portant to continually improve the imple-
mentation of the standards set out here in 
our daily work.

The LOGO tape group Code of Conduct is 
given to new workers on their first day of 
work. Being part of the LOGO tape group 
necessitates adherence to the Code of Con-

duct as well as all governance and compli-
ance to its rules.

Our Code of Conduct sets out the minimum 
standards that all companies of the LOGO 
tape group recognise, actively driving the 
compliance of all suppliers and other part-
ners of the LOGO tape group. It is expected 
that all activities comply with national laws, 
rules and regulations. This applies to the 
employees of the LOGO tape group as well 
as to all suppliers and their subcontractors.
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The Code of Conduct of the LOGO 
tape group is based on the follo-
wing generally accepted guidelines:

• The United Nations Universal Declaration 
of Human Rights

•  The United Nations Global Compact

•  ILO Declaration on Fundamental Princip-
les and Rights at Work

•  RIO Declaration on Environment and De-
velopment

• United Nations Convention against Cor-
ruption

COMPLIANCE
MANAGEMENT SYSTEM

Through our compliance management 
system, we want to guarantee that all 
our employees and institutions com-
ply with the applicable legal regulati-

ons and internal norms in their dai-
ly work. To achieve this, we adopted 
a systematic management strategy.

The LOGO tape group Compliance Ma-
nagement System is constantly being 
revised and updated. We assessed our 
compliance requirements for practica-
lity and acceptability along the process 
and made any required adjustments.

•	 Prevention of Anticompetitive Prac-
tices: In our business model, we 
constantly study and evaluate po-
tential compliance issues that could 
lead to anticompetitive practices.

•	 Corruption Prevention: which purpose 
is to prevent probable incidents of cor-
ruption from occurring in the first place.

•	 Data protection: one of our most im-
portant priorities is the discreet, honest, 
safe, and appropriate processing of 
personal information entrusted to us.

COMPLIANCE

AUDITS

Our Quality Management Depart-
ment is responsible for perfor-
ming audits, which include an ex-
amination of compliance-related 
matters. In order to improve the 
audit themes in the field of compli-
ance they are annually reviewed. 



ETHICAL PRINCIPLES
The code of conduct is binding for all LOGO 
tape group employees. 

All business partners of the LOGO tape 
group are required to comply with these 
principles. The following principles should 
be considered for the assessment of po-
tential and existing business partners.

LOYALTY

Loyalty means mutual trust. We pursue a 
lot of common mains with our customers, 
guests, employees, companions and sup-
pliers. This happens on the basis of mutual 
trust. Trust promotes fair and loyal rela-
tionships between the interested groups; 
this loyalty is one of the foundations of our 
enterprise and lines of business.

CORRUPTION 
AND UNFAIR 
COMPETITION

In our worldwide business activities, we 
condemn all methods which are not based 
on trust, integrity and fairness. Corruption 
and an unfair competition do not contribu-
te to a long-term harmonious partnership. 
All our partners are aware of these princi-
ples and are required to refrain from such 
unfair practises.

LEGAL OBSERVANCE

In every country in which the Logo tape 
Group is represented it should operate in 
full compliance with the laws, rules and 
regulations of the country in which it ope-
rates. In case of a contradiction between 
legally binding laws and these principles, it 
is to be traded according to the land-cus-

tomary law.

 BASIC HUMAN RIGHTS

The LOGO tape group recognises the Uni-
versal Declaration of Human Rights. Every 
person who directly or indirectly works for 
the Logo tape Group is entitled to these 
basic human rights.
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EQUAL TREATMENT
 
The setting and treatment of the employees within the LOGO tape 
group occurs without discrimination due to gender, race, religion, 
age, impediment, sexual adjustment, nationality, political disposi-
tion, membership in labour organisations incl. trade unions, soci-
al and ethnic origin or each of the other personal signs. Everybody 
will be treated with respect and dignity. We comply with local le-
gislation on disciplinary practices.

FORCED LABOUR AND CHILD 
EMPLOYMENT 

Employment is voluntary. The LOGO tape group accepts neither 
forced labour nor child employment and acts according to the 
scopes of the convention ILO No. 29, 105 and 138 and according 
to the laws of the respective country.

WORKING ENVIRONMENT

The necessary conditions for a safe and healthy working environ-
ment should be made available for all employees of the LOGO 
tape group.

17
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EMPLOYEES
A highly motivated and qualified team is 
essential to the success of the LOGO tape 
group.  It is the enthusiasm, commitment 
and competence of our people behind the 
excellence and quality of our products. 

Safe working conditions, proactive health 
management, long-term employee loyal-
ty, competitive salary with social benefits, 
as well as on-going training, are all part 
of our company strategy in the personnel 
field. Additionally, the company seeks to 
continuously attract and retain highly skil-
led and motivated individuals while also 
increasing our desirability as an employer.

As well as global concerns such as climate 
change, consumer needs are also rapid-
ly changing, and the expectations on our 
adhesive solutions are growing. In order 
to meet and surpass our customers‘ ex-
pectations we must continue to innovate 
in our products and processes; which is 
only made possible through our dedica-
ted personnel. This is the reason workers 
represent the key company cornerstone 

on which the LOGO tape group constantly 
invest in order to make it distinctive.

ATTRACTING 
THE NEXT GENERATIONS

For the purpose of becoming a more ap-
pealing business to the younger generati-
ons, the company has strong connections 
with local institutions, providing students 
with numerous opportunities for work-
place training. Additionally, the company 
partakes in regional recruitment events as 
part of its selection process when seeking 
new candidates to join the workforce.

As for this, the LOGO tape group is a Eras-
mus + training partner, which enables its 
trainees to do internships in other Euro-
pean countries.

In the matter of this, we are proud to be 
an auditor at the Chamber of Industry and 
Commerce; enabling us to make a decisi-
ve contribution to the future of the eco-
nomy in our region, thus securing a new 
generation of employees.

AUS
BILDUNGS
PART

 NER
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We believe it is our responsibility to sa-
feguard our employees from risks and 
dangers while doing their jobs. A safe 
working environment is a must for mo-
tivated and engaged staff, which con-
tributes significantly to productivity, as 
well as customer satisfaction. In order 
to be a responsible employer, we consi-
der workplace safety to be an essential 
aspect. 

THE SAFETY OF 
OUR EMPLOYEES

Our Quality Management Department is 
constantly examining the departments 
and therefore looking to improve and 
communicate risk assessments to our 
employees. 

All employees are provided with occupa-
tional health and safety training, which 
includes both general and risk-specific 
training, such as training for hazardous 
tasks or circumstances.

The LOGO tape group has its own Com-
pany Doctor, who is responsible for the 
wellbeing of our workforce. 
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DURING THE PANDEMIC

•	 Hygiene concept
•	 Social distancing between colleagues
•	 Providing our employees with face 

masks 
•	 Reducing  face to face business mee-

tings in favour of online meetings
•	 Placing desks with a distance of 1,5 m 
•	 Decreasing face-to-face consumer-

meetings
•	 Providing our workforce with home-

Test kits for the detection of Corona 
virus SARS-CoV2

•	 Home office: Implementing flexible 
and remote work options

•	 In the workplace, processes were re-
organised to reduce employee con-
tact.

•	 Changes in shifts and breaks  were 
closely managed and planned. 

•	 Promoting vaccinations for our em-
ployees, family and friends through 
our Company doctor

OUR PRODUCTION MEASURES 

The pandemic of Covid-19, has had a 
substantial influence on global produc-
tion and commercial operations. Resul-
ting in numerous obstacles relating to 
import/export, identifying vulnerabilities 
within the business; making us therefo-
re diversify our supply base, hold safety 
stock and invest more time in R+D pro-
cesses  /  automation. 

OUR PANDEMIC RESPONSE
22
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SUSTAINABILITY
At the LOGO tape group, we care about the environment. It is 
for this reason our commercial performance is represented 
in the long-term viability of our efforts, throughout all areas of 
operational areas of the company. This corresponds to a firm 
policy that is environmentally sustainable, socially equitable, 
and economically efficient. Through this, the LOGO tape group 
can develop innovative and efficient adhesive solutions that 
look towards viable resources, materials and therefore pro-
tect the environment whilst always upholding human rights. 

All of our sustainable goals and actions are regularly audited by an 
external independent institution. 

The LOGO tape group certifications are listed below:  

•	 Quality: DIN EN ISO 9001

•	 Environment: DIN EN ISO 14001

•	 Energy: DIN EN ISO 50001

•	 Systematic safety: ILO-OSH 2001

We strive to minimise the environmental impact of our operati-
ons. Hence, we have set ourselves a number of environmental 
goals including; energy conservation, efficiency management of 
resources, raw material usage, wastage avoidance and recycling. 
The LOGO tape group constantly works to optimise not just ha-
ving a responsible supply chain, but also to develop sustainable 
products. 

As specialists in the co-extrusion of multilayer films and the self-
adhesive tape industry, the mission of the LOGO tape group is 
not only to develop innovative product solutions, but also to meet 
strict quality requirements and thus take responsibility for our en-
vironment and our employees.

The quality-environmental management and the energy require-
ments of our company are continuously checked and improved 
through regular audits. Our commitment to sustainability also in-
cludes recyclability, renewable raw materials and responsible pro-
curement.
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TOTAL 
WATER
CONSUMPTION

Water is not used in our 
products and manufactu-
ring processes. It is only 
used for sanitary purpo-
ses. 

Therefore we decided 
not to evaluate the water 
consumption.

ENVIRONMENTAL BALANCE
TOTAL ENERGY CONSUMPTION / CO2 equivalent

											           2019 		   2020 		 2021

a)   Non-renewable fuels						      MWh		  294		  218		  203
a)   Non-renewable fuels CO2 equivalent			   t CO2e	 93		  69		  64

b)   Non-renewable electricity					     MWh		  1.926		  1.382		  1.365
b)   Non-renewable electricity CO2 equivalent    		  t CO2e	 681		  199		  313

c)   Non-renewable heating					     MWh		  2.412		  2.391		  2.545
c)   Non-renewable heating CO2 equivalent			   t CO2e	 329		  281		  287

d)   Total renewable energy					     MWh		  2.561		  2.499		  2.569

									         %		  55%		  63%		  62%

Total non-renewable energy consumption			   MWh		  4.631		  3.991		  4.112
Total non-renewable energy CO2 equivalent			   t CO2e 	 1.103		  550		  663

TOTAL WASTE CONSUMPTION
			 
a)   Total waste generated						        t		  871,03	 727,68	 847,50
b)   Total waste used/recycled/sold				       t		  594,02	 475,49	 611,95
Total waste disposed (A - B)				       	    t		  277,01	 252,19	 235,95
			 
The consolidation scope is related to the own Industrial sites in Germany



SUSTAINABLE INNOVATION
As a specialist in self-adhesive tapes and in order to improve the protection of our environment, we feel a responsibi-
lity to make a positive contribution through sustainable products and to give our environment back a green footprint.

The LOGO tape GREEN SERIES is the sustainable product line from our product portfolio and consists of:

•	 Self-adhesive tapes

•	 Handles (handylift)

•	 Water activated tape (WAT)
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PLANTED TREES - FLENSBURG
In Flensburg, a fruit tree meadow has 
been created on an area of ​​approx. 
800m².

PLANTED AREAS - FLENSBURG
A total of approx. 800 square me-
ters have been planted with different 
shrubs/ground covers.

PLANTED TREES - HARRISLEE
Trees have been planted on an area 
of ​​approx. 200m² in Harrislee.

PLANTED AREAS - HARRISLEE
A total of approx. 500 square me-
ters have been planted with different 
shrubs/ground covers

GREEN MEASURES
28



SUSTAINABLE MOBILITY
E-CAR

Our journey to work is an environmentally conscious one. 
The LOGO tape group is actively involved in the sustai-
nability field and is making improvements not just for its 
employees and customers, but also for its community. In 
order to be able to make a significant contribution to envi-
ronmental and climate protection, we decided to turn our 
CO2 emissions into green electricity.

As we know, electric cars are better for the en-
vironment and our health, by having no harmful 
emissions. Therefore, our business car fleet has 
been changing and reinventing itself to electric 
cars since 2019.

In addition, we are constantly adding charge sta-
tions for electric vehicles to our parking spaces.

E-BIKE LEASING

As another sustainable initiative from our compa-
ny, our employees have the opportunity to lease 
an Electric bike for their commute to work. 
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SUSTAINABLE PRODUCTION
The LOGO tape group has made some in-
vestments in order to increase the degree 
of automation within the company such as 
the installation of additional packaging ro-
bots - and the expansion of automation of 
the packaging process after the production 
process. 

These automated procedures have had 
a significant influence on our staff all-
owing them to focus completely on the 
primary tasks of their role, resulting in a 
more focused and dedicated workforce. 
Our staff now have more time for R+D pro-
cesses and leadership allowing them to 
focus on the job that matters most to the 
company, the sustainable innovation of the 
products. 

The use of automated technologies has in-
creased the productivity of our employees 
and as a result, the efficiency of our produc-
tion lines. The efficient use of automated  
technology yields a high return on invest-
ment for our company, more than cover ing 
the system‘s cost.
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THE SUPPLY CHAIN
Supplier management is essential not just for the company, but 
also for the quality of our products and as a result our commer-
cial performance. In order to manufacture our final products, 
we require raw materials and chemicals which we buy from a 
variety of sources throughout the world. 

The LOGO tape group main procurement markets are Europe. 

In order to meet our customer‘s growing needs, from product 
design to the acquisition of sustainable pre-materials, a new ap-
proach is required. The LOGO tape group carefully selects its 
suppliers based on four main criteria: quality, safety and the 
environment, economic viability, and on-time delivery. Among 
other things, the goals of the 2030 Agenda for Sustainable De-
velopment from the United Nations and the Paris Climate Ag-
reement form the framework for a sustainable procurement 
strategy. 

Furthermore, our suppliers must ensure agreement and sign a 
Supplier Agreement of Sustainability. Which requires, their own 
supply chain to also meet with the following aspects: Employee 
health and safety conditions, ensuring fair wages and fair wor-
king conditions, avoiding corruption and promoting responsi-
bility in its supply chain. The LOGO tape group expects all of its 
suppliers to comply with this. 

In order to improve our own corporate supply chain and pro-
cesses, our manufacturing locations are annually submitted to 
an audit. These evaluations cover aspects such as; the presence 
of ISO 9001 management systems in our company, the number 
of complaints, response times, the completeness of regulatory 
documentation, and safety and environmental aspects, such as 
accidents and environmental incidents, economic sustainability 
of the supply and delivery conditions.
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PRODUCT SAFETY
The LOGO tape groups main goal 
is to provide our consumers with 
goods that are environmentally 
friendly and safe for daily use as 
well as the entire life-cycle of the 
product. 

Internal audits are conducted on 
a regular basis to guarantee that 
the company manufacture pro-
ducts that meet all safety and 
quality standards. The analysis is 
carried out using qualitative cri-
teria that all products must meet. 
Therefore, our management sys-
tem ensures the highest quali-
ty and safety of our products.

In the matter of our product re-
sponsibility, we as a company en-
sure that our products are com-
pletely safe throughout their full 
life cycle. Furthermore, in order 
to reduce our environmental ef-
fect, we continously strive to im-

prove our product design process, 
through yearly examinations and 
continuosly ongoing Research and 
Development processes, that help 
us in our efforts to create and de-
liver new sustainable and innova-
tive solutions, as well as improve 
our current offerings. 

34



CORPORATE SOCIAL 
RESPONSIBILITY 
LOGO tape donates
LOGO tape supports05SOCIAL COMMITMENT



SOCIAL COMMITMENT

CORPORATE SOCIAL
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SOCIAL COMMITMENT

We understand that the 
success of our company 
is truly connected to the 
success of the individuals 
that surround us. There-
fore, we know how im-
portant unity is for our 

long-term success. That 
is the main reason we en-
gage in a variety of initia-
tives to help our commu-
nities and regions.

Exercise enhances health 
and promotes good body 
awareness. Consequent-
ly, we feel it is important 
for us as a business, to 
provide the young regio-
nal talents with the op-

portunity to compete at 
a high level within their 
sport.

We support the following 
regionally based organi-
sations:

The LOGO tape group 
is a business part-
ner of the Flensburger 
Handball team, the SG 
Flensburg-Handewitt.

Additionally, we are 
a business partner of 
the regional soccer 
team in Flensburg, the 
SC Weiche Flensburg.
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SOCIAL COMMITMENT
Taking up social re-
sponsibility willingly 
is a component of the 
LOGO tape group busi-
ness concept, which is 
deeply rooted in our 
company principles and 
values. Therefore, we 
see it as a necessity to 
make a constructive 
contribution to society 
through our commit-
ment as a company. 
As a result, it is import-
ant to us to support 
and promote social and 
sustainable initiatives in 
our region.

For us, sustainability 
entails taking on soci-
al responsibility within 
our region. We recog-
nise our responsibility 
to conserve our natural 
habitat and are dedi-
cated to building and 
encouraging positi-
ve connections in our 
community, whilst con-
tributing and adding 
value to local growth. 

Instead of receiving 
Christmas gifts from 
our customers, we en-
courage them to dona-
te to a charitable orga-
nisation that help local 
families in need.

LOGO tape is a “guar-
dian angel company“ 
and thus helps young 
families from the region 
through the Non-Profit 
Organisation “Schutz-
engel“ in Flensburg.
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